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About Me

• 21years in Nursing

• 12 years in the OR
• Neonatal ICU, Mother/Baby, Family 

Practice, Med/Surg, Pain Management

• Founder of The Circulating Life
• Co-Host, Social Media Manager, and 

Content Creator for First Case

• OR Circulator at Vaughan Regional 
Medical Center, Selma, AL

                  Melanie Perry, BSN, RN, CNOR, CSSM
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Objectives

• Identify 3 ways that you can use social media (and other internet 
resources) to grow professionally

• Distinguish between appropriate and inappropriate use of social 
media

• Identify the 5 W’s and recognize how you can use them to 
discern reliable internet resources
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Objective #1:
Distinguish between appropriate and inappropriate use of social media
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What IS social media?
• “Websites and applications that enable users to create and share content or to 

participate in social networking.“ – Dictionary

• “Social media are interactive technologies that facilitate the creation and sharing 
of information, ideas, interests, and other forms of expression through virtual 
communities and networks.“ – Wikipedia

• “Social media is a collective term for websites and applications that focus on 
communication, community-based input, interaction, content-sharing and 
collaboration.“ – Tech Target
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Social Media is…

• Social (surprise!)

• Community

• A place that allows for the creation and sharing of information and 

ideas

• Focus on communication, content-sharing, and collaboration
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Guiding Principles of Social Media Use

• Never share patient information online (HIPAA)

• Maintain professional boundaries

• Postings can be viewed by anyone

• Separate personal and professional information online
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Never share patient information online

• HIPAA Violation

• You don’t have to mention a 
patient’s name to violate their 
privacy. 

Social media posts should not provide identifiable patient information
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Think before you click…

“Nurses have a responsibility first and foremost to their 

patients. As a nurse, you must always ensure that anything 

you post or publish could never undermine your patient's 

treatment or privacy. There is also the unavoidable truth that 

information on social media can take on a life of its own - 

where inaccuracies become ‘fact.’”

Quote from the American Nurses’ Association
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Maintain professional boundaries

• Social media can blur the lines between patient and provider

• Privacy settings

• Safety
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Posts have unlimited reach

• Privacy settings offer minimal security

• Once it’s posted, you no longer have control of the content

All it takes is one screenshot…
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Separate Personal & Professional!

• For most social media platforms, don’t include 
where you work

• Are you a representative/spokesperson for your 
company?

• Personal blogs, websites, social media groups 
or pages

Always follow your facility’s social media policies
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LinkedIn – the exception to the rule

• “Professional” social media

• Networking

• Career growth
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Well, what IS ok?

Always follow your facility’s social media policies
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Objective #2:
Identify 3 ways that you can use social media (and other internet resources) to 
grow professionally
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Education

• Builds on the foundation

• Increases understanding

• Improves critical thinking

• Improves practice

• Professional growth
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How can I use social media for education?

• Professional organizations
• Companies committed to education
• Webinars, conferences, virtual 

learning, etc.
• As more healthcare companies 

realize the reach that social 
media has for nurses and 
healthcare professionals, you 
will see more information and 
offerings through their social 
media channels
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Certification

• Validates your knowledge, skills, and abilities

• AORN

• HSPA/CBSPD

• CCI

• Microcredentialing
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Networking

You really do have the world at your fingertips!
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Objective #3:
Identify the 5 W’s and recognize how you can use them to identify reliable 
internet resources
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Learn to be critical!

• Who wrote what I’m reading/learning? Can I confirm the source?

• Do they cite sources that can also be verified?

• Is this information coming from a professional organization? Or an 

organization that I know is dedicated to providing evidenced-based 

education?

• Are they sharing opinions, or are they sharing facts that can be verified?
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Learn to be critical! 

• What is their goal in sharing this information/posting this article?

• Is it free from bias?

• Where did this information originate? Is it applicable to the region I live in?

• When was the post originally written? When was the study that is cited 

originally published?

• Why is this being shared? 
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Thank you! 

• Contact me! Melanie@firstcasemedia.com

• Connect! linkedin.com/in/operatingroom/

• www.thecirculatinglife.com 

• facebook.com/thecirculatinglife

mailto:Melanie@firstcasemedia.com
http://www.thecirculatinglife.com/
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Sources:
• https://en.wikipedia.org/wiki/Social_media
• https://whatis.techtarget.com/definition/social-media
• https://www.nursingworld.org/social/
• https://etactics.com/blog/inappropriate-use-of-social-media-in-healthcare
• http://www.cc-institute.org
• https://www.dreamgrow.com/top-15-most-popular-social-networking-sites/
• https://www.aorn.org
• https://www.forbes.com/advisor/business/social-media-statistics/
• https://www.himss.org/resources/using-social-media-network-converse-

and-build-community-within-graduate-nursing-education
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